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introduction

M.P. Vindhya Jaivik Herbal Development Foundation establi
in Aug. 2005 according to preceding of M.P.Audhyogik Ke

Vikash Nigam Ltd.'s Seminar on “Possibilities of Indus!
based on Agriculture - Horticulture and Herbal sectors

on 27.04.2005 under the Chairmanship of Honor
Divisional Commissioner Mr. D.S. Rai(lAS),
with the special enthuse ,motivation and support of,

Mr. D.S. Rai (IAS)Divisional Commissioner REWA,

Mr.PORANIK M.P. Agro BHOPAL .
Mr. M. A. Khan- M.D. of M.P.Audhyogik Kendra Vikash Nigan

Dr: R. N. Shukla ~'M.D. Dr.RMLI/MPVJHDF, and
All collectors & CEOo's & DDA Ag./ADA HORTI.of all disricts.
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Honorable Chief Minister Mr. Shivraj Singh
Chouhan Launched India’s First Organic
O'zgczm Production Brand
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o at Mahakosal Vyapar Utsav, Under the
| 5. Brand Name he Launched 27 Bio Organic
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==: Inputs such as Bio Organic Compounds, Bio
~ Insecticides and Bio Pesticides and Organic
»««r FOOd and Grains, Navratan Herbal Tea etc.
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2 Honorable Speaker of State legislative
Iswar Das Rohani inaugurate the
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Goa‘ & Oblectwes The Main Objectives of MPVJHDF/

VINDHYA ORGANIC are -
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To Promote Organlc Farming. —
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+* To Develop Organic Agri Export Zone Through Contract Farming.
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** To Enhance India’s Agro Export and make India Independentin Agriculture.
% oY IuTea # qfg Fear foad sTeaad g 7.U. HfY Iaea 3§ srer fonfe garar|

** Enhance the Living Standards of Farmers.
*  HYD I Hde TAE ST HeaT TF Hiad eI A Far|

< Improve the Health of people by providing Good & Quality Product.
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** To reduce thf role of Middle man in agriculture.
% aiﬂ'a%rﬁ meﬁma ﬁﬁﬁra‘ra?rm I

(f; To Develop a Chain of Technology Production k Market.
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Improve the Health of people by providing Good & Quality Product.
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” To Provide Practical Knowledge and Guide to Farmers about

< 4\ new innovations and Development in Organic Farming
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Reducing the role of Middle man in agriculture.
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Basmati Rice

An Organic product
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Improve the Health of people by providing Good & Quality Product.
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To Develop a Chain of Technology-Production & Market.
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India has one of the world’s richest medicinal plants available.

A-( 17000 species and, nearly 7500 have medicinal uses ),

B-Today there more than 7 lac registered practioners of Ayurveda,
Slddha, Unani, Yoga etc.

c-IN INDIA About 9500 manufacturingunits, 22,700 dispensaries 1355 hospitals
These systems have identified over 1500 plants of

medicinal importance of which nearly 500 are widely used
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